
Aspira- Lemon Twist A Rum with
a Story to Aspire & to Envy
Twist the naturaL Lemon and feeL the zeal

'll':, lrrrrtlel to stay on top than it is

I. nr:rl\('tlrt t'lirnb Therefore, continue
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rrti rr',,1 rr nrnr arrongst the targeted
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l,r, urunr segtrtcttt. tlrandofAspira An
( ||rl,'r(|rrrcnl ol'Aspiration is envisaged
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rlr r .nrp:ury spokcsperson, Aspira is
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and vision and hence christened the

Brand as Aspira.
While Aspira (Lemon Twist) is

going to be the umbrella brand with
natural Lemon Flavour, KALS with the

aspiration of keeping the eyes and heart

closer to the eyes of consumers will
evolve brands that will have blasting
Berry Flavour Twirling Apple Flavour, &
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Captivating Chocolate Flavour.
Aspira Lemon Twist is Original

Citrus Rum - is a carefully crafted
product that infuses KALS rum with
the essence of the royal family of citrus
fruits: lemon & lime. It has a refreshing
taste with a twist of lime, and is best

enjoyed as a chilled shot, on the rocks,

with Tonic water or soda.

Aspira's focus today is to hit the retail

segment besides creating a strong brand

of choice for the barlenders. "Vodka

is undoubtedly a very flexible spirit in
cocktails, but Aspira Rum is a really
unique ingredient; it brings that sense of
fun and energy; it creates cocktails that
are more than the sum of their par1s,"

says the spokesperson.

The secret to the intense flavour in
KALS flavoured rums is the characterful
rum amplifies these ingredients to unleash

the richest possible fruit flavour and

the most vibrant experiences. The juicy
taste and captivating aroma hits you as

soon as you open the bottle, say company
sources. Aspira -Lemon Twist joins the

line-up of flavoured rums available in
750ML, 375ML, & 180ML. lt is the

choice of those consumers who associate

with high image brands and appreciate.,.-x
tne gooc tnlngs ln llre.I

, rr, lr l, rr ;rolt rrtiirl expoft parlners with
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t, l,rllrrr'lrl', lllcit' cxpOrt markets are not
pr,t lrrr rr,,,l,'n Mitlcllc East andAfrica, but
,rl ,, ',r'rrtlr | ,rsl Asia. "We are committed
trr ;rr,,r rrlrrrr' lriuh-quality products to

',ilt rlt,,ltrlrrrlors lilld CuStOmefS to ensule
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K,'\| S' rrt'l .sr()up revenue for the year

'ol/ lli rrrrs {(r.980 million, as against

{', rt t11 rl,';;,,'n irr 2016-17. KALS is not

the tisted company and operates at the tune

of around 5-6 million cases per annum,

comering 16-17% market share. In fact,
this number increases to 2lok in premium

category.

Currenlly the group is in expansion

phase after posting healthy results in both
entities (KDL and KBL) and having a

very low debt level. After the acquisition
of IMFL unit in Tamil Nadu/Karnataka,
the state is pianning to set up Green fleld
Breweries inAndhra Pradesh. Plans are also

afoot for a holding company at the group

level and should be executed soon. The

company's luture plans include expanding
its footprints to other states, export ofbeeg
backward integration for ENA supplies (for
which cost oppoftunity is significant), and

introduction of pet bottles in Tamil Nadu
market. Plans to altematively work on

manufacture of their own glass bottles to
de-risk supply challenge, and introduction
of more premium brands for a niche
segment are also under-way.
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